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Businesses taking action to drive up 
literacy levels, boost the economy  
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Business Pledge impact 

In 2018, signatories of the Pledge made significant efforts to tackle the nation’s growing literacy 
challenge. Some examples include:

• KPMG purchased Literacy Toolkits for 24 primary schools in disadvantaged areas, helping to inspire 
more than 6,000 children to read for pleasure. Over 175 employees volunteered 1,164 hours to 
support literacy initiatives, with 82% of participating employees reporting an improvement in their 
own communication skills as a result.

• British Land supported the reading skills and enjoyment of 7,827 primary school children across the 
UK, distributing over 23,000 free books, running 85 exciting events at British Land retail sites and 
London campuses, and funding reading for pleasure training for 87 teachers.

• WHSmith raised funds to launch a National Literacy Trust Hub in Swindon, known locally as Swindon 
Stories. A range of programmes and activities are taking place equipping children and young people 
in the town with the literacy skills they need to succeed in life.

• McDonald’s ran their fifth Happy Readers campaign, supporting families to read together by giving 
away free books in every Happy Meal™. To date, McDonald’s has shared 61 million books with British 
children through this initiative.
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February saw the 
launch of a National 
Literacy Trust Hub 
in Swindon, funded 
by WHSmith. Known 
locally as Swindon 
Stories, the campaign 
will give local children 
new opportunities to 
improve their literacy 
for years to come. 

Southern Water teamed up with literacy charity Beanstalk to 
support Kent children with their reading. This summer, pupils 
from St Matthew’s High Brooms Primary were treated to a special 
day out with lots of fun stories and activities. 

Examples of Pledge signatory action to drive up literacy levels
Signatories of the Vision for Literacy Business Pledge commit to tackling literacy challenges in 
the three key areas where they can make the biggest impact: in the local communities where they 
operate, in their workforce and on a national level.

Delivering change in local communities: through support for literacy programmes, building links 
with schools, libraries and other community partners, and working to promote literacy and reading 
skills among children and young people.

The Happy Readers initiative from McDonald’s has distributed 61 million books for 
children to read with their families. British Land, Turner & Townsend and DialAFlight 
have backed programmes promoting reading for pleasure for children in disadvantaged 
communities, while WHSmith and Penguin Random House are supporting literacy initiatives 
in communities where low literacy is entrenched and intergenerational. Sport and literacy 
programmes to motivate and inspire young readers are supported by Clarks, The FA and the 
Premier League.

Engaging employees in the literacy challenge: communicating about literacy to employees, building 
their skills as parents, readers and workplace literacy champions, and promoting opportunities for 
deeper engagement through fundraising and volunteering.

Browne Jacobson and PwC have promoted employee volunteering in children’s literacy 
initiatives. Cleary Gottlieb and Facebook are working with young people to boost literacy 
and employability. Costa Coffee and Sainsbury’s opened up their retail spaces for special 
reading events, and The Quarto Group and Innes England promoted employee fundraising 
for literacy.

Contributing to the national campaign to raise literacy levels: through building the evidence base, 
thought leadership, nudge behaviour change and communications work to build engagement and 
momentum to address the national literacy challenge.

KPMG and Metrobank employees have hosted local business events, using their convening 
and business links to strengthen engagement with local literacy initiatives. Egmont UK and 
Slaughter and May support research related to reading and literacy, to inform understanding 
about the literacy needs of children and young people and support the development of 
recommendations for policy and programmatic solutions needed. 

Vision for Literacy Business Pledge 2019 
74 businesses have signed the Vision for Literacy Business Pledge 2019, committing 
to taking practical action to drive up literacy levels in the UK. 

The UK is facing a huge literacy challenge. The skills gap is apparent at just five years old, where 
our poorest children start primary school 19 months behind their better-off peers in language and 
vocabulary¹ and struggle to catch up from then on. What’s more, England has the lowest teenage 
literacy rates in the OECD². 

Looking to the future, businesses must become 
more competitive in order to survive and thrive in 
a global marketplace. But low levels of literacy are 
undermining the UK’s economic competitiveness, 
costing the taxpayer £2.5 billion every year³. 

We know every child deserves the best possible 
start in life, and that language, communication 
and literacy are vital routes to boost children’s 
life chances and unlock their full potential in 
education and employment. 

The Vision for Literacy Business Pledge 2019 
will focus on early years literacy and work with 
the new coalition formed by the Department for 
Education, the National Literacy Trust and Public 
Health England, in order to halve the number of 
five-year-olds who start school without good early 
language and communication skills by 2028. 

We will continue to build on the strong momentum of literacy initiatives undertaken by business 
signatories to the Vision for Literacy Business Pledge 2018, who are doing so much to support the 
literacy of children, communities and families through their programmes and campaigning.

We’ve signed the 

 #LiteracyPledge

VISION FOR LITERACY 
BUSINESS PLEDGE 2017 

to help boost literacy 
and social mobility

¹ Sutton Trust and Carnegie Corporation of New York (2012) The Social Mobility Summit http://www.suttontrust.com/researcharchive/
socialmobility-report/
² 18% of 16-24 year olds struggle with low literacy, Source: OECD (2016) Building Skills for All: A Review of England https://www.oecd.
org/unitedkingdom/building-skills-for-all-review-of-england.pdf
³ KPMG (2009) The long term costs of literacy difficulties https://readingrecovery.org/wp-content/uploads/2016/12/long_term_costs_
of_literacy_difficulties_2nd_edition_2009.pdf
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VINCI Facilities sponsored Peabody’s Reading from the Start 
programme, delivered in partnership with Dolly Parton’s 
Imagination Library. The scheme encourages a love of reading 
for under fives which will give them a great start in life and 
boost their education.

Prinovis promoted 
reading enjoyment 
with local pupils in 
Liverpool through a 
short story competition. 
A fantastic day out at 
The Reader’s Storybarn 
was awarded to the 
winning classes in 
November.

In September 
employees 
from several 
businesses, 
including British 
Land, Amazon, 
Penguin 
Random House 
and Hachette, 
abseiled down 
Broadgate 
Tower raising 
over £30,000 
for the National 
Literacy Trust.

McDonald's launched their fifth Happy Readers campaign in 
September, supporting families to read together by giving 
away free books in every Happy Meal™. 

In December, Leicester City Football Club held a launch event 
for the annual Premier League Writing Stars competition on 
the theme of diversity. An incredible 25,000+ entries were 
received.

In November, Pledge signatories joined Education Secretary 
Damian Hinds and Children and Families Minister Nadhim 
Zahawi at a summit on the home learning environment at 
KPMG’s Canary Wharf office. 

A year of Pledge activity: highlights from 2018

Education Secretary Damian Hinds said:

“Education begins long before children arrive in the classroom which is why, in partnership with 
the National Literacy Trust, we have launched a national mission to give every child a strong 
foundation in communication, language and literacy skills to set them up for success later in life.

“The Vision for Literacy Business Pledge is a great example of Government, businesses and the 
voluntary sector working together in our shared ambition to improve the outcomes for every child, 
no matter their background. Those who have already signed up to this pledge share this vision 
and this is an important first step – I look forward to seeing what more businesses can do in this 
area so that every child gets the best possible chance in life.”  
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